
VERBAL EXPRESSION
B R A N D  G U I D E L I N E S
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V E R B A L  E X P R E S S I O N  |  P U R P O S E  O F  D O C U M E N T

Verbal expression guidelines are meant to focus, direct and inspire player-, 
public- and fan-facing communications. 

Familiarizing yourself with the following content will ensure we activate the 
Oklahoma City Thunder’s brand voice through clear, cohesive and high-impact 
execution. 
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V E R B A L  E X P R E S S I O N  |  C O N T E N T S

D E F I N I T I O N A P P L I C AT I O N

TONE OF VOICE
7KH�VLJQDWXUH�WUDLWV�WKDW�
GHILQH�RXU�EUDQG�YRLFH�

PRINCIPLES
7KH�SXUSRVHIXO�ZD\�ZH�
DFWLYDWH�RXU�EUDQG�YRLFH�

PURPOSE
7KH�UROH�DQG�MREV�WR�EH�
GRQH�IRU�HDFK�PHVVDJLQJ�
FDWHJRU\�

GUARDRAILS
7KH�UXOHV�RU�¬GR­V�DQG�GRQ­WV­�
WKDW�DSSO\�

BEFORE & AFTER
&RQFUHWH�H[DPSOHV�RI�
EUDQG�WRQH�RI�YRLFH�DQG�
SULQFLSOHV�LQ�DFWLRQ�

SOCIAL SPIRIT PROMOTION

D O ’ S : D O N T ’ S :

PRINCIPLE. 

I S I S  N O T
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V E R B A L  E X P R E S S I O N  |  T O N E  O F  V O I C E

I S : I S  N O T :

CONVERSATIONAL
6SHDN�FDVXDOO\�XVLQJ�UHODWDEOH�SKUDVHRORJ\�WR�VSDUN�GLDORJXH� 

MOTIVATING
(QJDJH�RXU�DXGLHQFH�ZLWK�DFWLYH��LPSDVVLRQHG�YHUELDJH� 

UPBEAT
)RFXV�RQ�WKH�EULJKW�VLGH�RI�WKLQJV��H[XGH�SRVLWLYH�HQHUJ\�

WITTY
4XLFN�DQG�LQYHQWLYH�ZLWK�YHUEDO�KXPRU�DQG� 
RII�WKH�FXII�UHPDUNV�

PITHY
([HFXWH�D�SXQFK\�ZULWLQJ�VW\OH��PDNLQJ�RXU�ZRUGV�FRXQW�

CHATTY
7DON�WR�KHDU�RXU�RZQ�YRLFH�ZLWK�WULYLDO�RU�ORQJ�ZLQGHG� 
PHVVDJLQJ�

PERSUASIVE
)RUFLEO\�WU\�WR�FRHUFH�RXU�DXGLHQFH�ZLWK�FRQWULYHG� 
PHVVDJLQJ�

RAH-RAH
2YHU�HQWKXVLDVWLF��EOLQGHG�E\�ELDV�RU�QDLYHO\�RSWLPLVWLF�

HIGH-BROW
,QWHOOHFWXDO�DQG�DFDGHPLF��µDXQWLQJ�REVFXUH�UHIHUHQFHV� 

BLUNT
7RR�GLUHFW�RU�IRUFHIXO�VR�ZH�VRXQG�KDUVK�RU�DEUDVLYH�
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V E R B A L  E X P R E S S I O N  |  P R I N C I P L E S

We treat every message as an 

opportunity to connect with 

our people. We’re not about 

content for content’s sake. We 

communicate in a way that 

speaks volumes with impactful, 

relatable language that 

emotionally resonates.

SPEAK TO BE HEARD.



31

V E R B A L  E X P R E S S I O N  |  P R I N C I P L E S

We know fan-speak, but we’re 

choiceful with the catchphrases 

we adopt and we look to coin 

our own. We exude optimism 

and rally the troops with active, 

energetic messaging—never 

riding the wave of emotions.

LEAD FANS FORWARD. 
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V E R B A L  E X P R E S S I O N  |  P R I N C I P L E S

We’re here to entertain, so we 

seek to capture and keep people’s 

attention. Never repetitive or too 

literal, we mix up messaging and 

find clever, creative ways to 

engage with our audience.

KEEP THE CROWD 
ON ITS TOES.
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V E R B A L  E X P R E S S I O N  |  P R I N C I P L E S

In the end it’s all for sport, and a 

little lighthearted humor can go 

a long way. We soften the mood 

with funny observations, playful 

remarks and topical cultural 

references from time to time. 

LIGHTEN THINGS UP.
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2XU�EUDQG�YRLFH�QHHGV�WR�µH[�DFURVV�3 primary types�RI�PHVVDJLQJ��HDFK�GH´QHG�E\�D�
GLIIHUHQW�SXUSRVH�DQG�MREV�WR�EH�GRQH�IRU�RSWLPDO�DSSOLFDWLRQ�

$�FDOO�WR�DFWLRQ�WR�GULYH�D�VSHFL´F�

EHKDYLRU��H�J���D�VDOH��DWWHQGDQFH���

RIWHQ�D�YHU\�SRLQWHG�PHVVDJH�

&RQWHQW�LQWHQGHG�WR�LQVSLUH�D�PLQGVHW��

PRRG�RU�IHHOLQJ��RIWHQ�D�UDOO\LQJ�

PHVVDJH�

0HVVDJLQJ�´W�IRU�VRFLDO�SODWIRUPV��H�J���

7ZLWWHU��,QVWDJUDP��)DFHERRN���RIWHQ�D�

TXLFN��UHDO�WLPH�FRQYHUVDWLRQ�

V E R B A L  E X P R E S S I O N  |  M E S S A G I N G  C A T E G O R I E S

SOCIAL SPIRIT PROMOTION
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PURPOSE:
Content fit for social platforms (e.g., Twitter, Instagram, Facebook), 
often a quick, real-time conversation.

V E R B A L  E X P R E S S I O N  |  S O C I A L  P U R P O S E

JOBS TO BE DONE:
• Engage fans, players and the basketball community  
 in dialogue.

• Offer insights, observations and reactions from an  
 “in-the-know” perspective. 

• Champion all things Thunder—on and off the court.  

SOCIAL
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D O ’ S : D O N T ’ S :

•  Selectively and creatively weave emojis 

into captions with intent (e.g., “D 

dominates & Thunder     by    ’s for the 

W.”)

•  Riff off an accompanying image, 

infographic or video with supporting copy 

(e.g., [Abrines long buzzer-beating 3] “AA 

with a stroke of genius before the clock 

strikes.”)

•  Be purposeful with punctuation, leveraging 

it to add impact (e.g., Russ. Is. Relentless.)

•  Put contemporary twists on traditional 

basketball terminology (e.g., “Drive, dish & 

dunk = Thunder in overdrive.”)

•  Liberally tack them on to the end of a 

caption or overuse certain ones (e.g., 

“that move was pure             .”

•  Verbally repeat what the image, 

infographic or video visually 

communicates (e.g., [Abrines long 

buzzer-beating 3] “Abrines drills the 

three from way downtown just in the nick 

of time.”)

•  Abuse punctuation, specifically 

exclamation marks (e.g., “Russ to the 

rescue!!!”)

•  Be extremely literal or use cliche and/or 

dated basketball vernacular (e.g., “Nice 

look and he lays it in on the fastbreak.”)

V E R B A L  E X P R E S S I O N  |  S O C I A L  G U A R D R A I L S
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V E R B A L  E X P R E S S I O N  |  S O C I A L  B E F O R E  &  A F T E R

Happy Birthday to our very own Bro, 

@realstevenadams ! #stachebros 

#thunderisfamily

Happy 20 months, Steven’s    ! 

(Oh, and Happy 24th @

realstevenadams.) #stachebro

Even with 23-point lead in 2nd half, 

Thunder stays aggressive.

Playing with a 23-point lead,

but not playing around    . 

#Thunder

Dre nails another tre. #ThunderUP     Dre   



38

PURPOSE:
Messaging intended to inspire a mindset, mood or feeling, often a 
statement piece.

JOBS TO BE DONE:
• Galvanize the fans and community.

• Reach them on an emotional level.

• Leverage Thunder fan insights (lifestyle, routines, passion).

• Create a sense of momentum and excitement around the team.

SPIRIT

V E R B A L  E X P R E S S I O N  |  S P I R I T  P U R P O S E
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D O ’ S : D O N T ’ S :

•  Reach people with relatable, expressive 

language (e.g., “Thunder 2017… coming to 

a court near you.”)

•  Execute punchy messaging with clever 

wordplay and turns of phrase that speaks 

to the fans & team (e.g., “be game. every 

game.”)

•  Craft original/ownable calls to action (e.g., 

“show us your Thunderous intentions.”)

•  When appropriate, speak in the collective 

(e.g., “we”, “us”, “our”)

•  Be prescriptive or state the obvious with 

corporate-speak (e.g., “don’t miss the 

Thunder this season.”)

•  Employ nonchalant fan-speak that heroes 

individual players (e.g., “come see the 

Brodie show.”)

•  Adopt extreme cliches & irrelevant CTA’s 

(e.g., “keep calm & Thunder on.”)

•  Create distance between the team and 

the fans (e.g., “The Thunder is ready to 

roll. Are you?”)

V E R B A L  E X P R E S S I O N  |  S P I R I T  G U A R D R A I L S
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V E R B A L  E X P R E S S I O N  |  S P I R I T  B E F O R E  &  A F T E R

Hard work. Passion. Loud City.

It all happens here.

Show up. Stand up. Thunder Up.

Live the Loud City life.

Thunder season starts soon. Be there. Thunder season starts in 3, 2, 1… Beat 

you there. 

All. Season. Long. All in to go all out. 
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PURPOSE:
A call to action to drive a specific behavior (e.g., a sale, 
attendance), often a very pointed message.

JOBS TO BE DONE:
• Compel fans into action (e.g., sign up, show up, DL, etc.)

• Humanize the messaging so that it feels natural,  
 not transactional.

• Create a sense of urgency in that it’s a “can’t miss” experience.

PROMOTION

V E R B A L  E X P R E S S I O N  |  P R O M O T I O N  P U R P O S E
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D O ’ S : D O N T ’ S :

•  Speak colloquially when crafting 

actionable messaging (e.g., “get a seat. it’s 

going to be jumping.”)

•  Allude to the consumer benefit in clever 

ways (e.g., “historic MVP campaigns are 

rare. So are these limited edition Russ MVP 

tees.”)

•  Leverage punctuation to add impact 

and keep messaging pithy (e.g., “DL the 

Thunder app. why? why not?”)

•  Apply an active tone of voice. (e.g., “it’s 

game day and you need tickets”)

•  Employ transactional language that 

reflects an internal agenda (e.g., “we 

need you there. get your tickets now!”)

•  Be too literal with brick-to-forehead 

messaging (e.g., “pick up your Russ MVP 

t-shirt today at the Thunder store.”)

•  Put forth generic, flat messaging that 

gets lost in the shuffle (e.g., “download 

the Thunder app for all Thunder 

updates.”)

•  Apply a passive tone of voice. (e.g., 

“looking for Thunder tickets?”)

V E R B A L  E X P R E S S I O N  |  P R O M O T I O N  G U A R D R A I L S
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V E R B A L  E X P R E S S I O N  |  P R O M O T I O N  B E F O R E  &  A F T E R

The Thunder has a chance to seal up the 

series Thursday night on the Warriors’ 

home court. Tune in on TNT starting at 

8 p.m. Central, and bring your ROAR 

wherever you’re watching. If you cheer 

loud enough, you think our players will 

hear you in Oakland?

Our Thunder are set to cap off a historic 

postseason run with a W in Oakland. Tune 

in to TNT @ 8 PM Central. Rock your lucky 

socks, throw on your trusty OKC tee and 

will us to another road W!

Looking for a game-day opportunity to win 

Thunder tickets? Join us before every home 

game for the Kia Thunder Rewards Zone 

for your chance to win two tickets for that 

day’s game.

It’s game-day and you need Thunder 

tickets. Free tickets. Swing by the Kia 

Thunder Rewards Zone before every home 

game for a chance to win 2 tickets to the 

game. Hey, half the battle is showing up.

Take the Thunder with you. The Thunder. In the palm of  

your hand. 

Don’t miss the action. Get your tickets now. The Thunder show is about to begin. Get 

seats to jump out of.
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V E R B A L  E X P R E S S I O N  |  W O R D  &  P H R A S E  B A N K

S P I R I T FA N S

S I G N AT U R E

S E C O N DA R Y

#ThunderUP

#ThunderFWD

#WeAreThunder

Be game. Every game.

Game. On.

Game on, every game.

All in to go all out.

No days off in Loud City.

Strike like Thunder.

Every game is the game to watch.

Break the sound barrier.

Thunder Nation

Loud City

#LoudCity

#mythunderstory

#ThunderNation

Welcome to Loud City!

The Blue Clan

This isn’t Hushtown. It’s Loud City.

Blue United

A United Force

Proud. Loud. Rowdy.

Thunder real

Born loud

[verb, e.g., fight] as one


