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STRATEGY



STRATEGY

BRAND ESSENCE

Blue Bunny is the most playful ice cream.

CORE BENEFITS
EMOTIONAL: Makes me laugh, smile and feel a little more child-like.

RATIONAL: Premium quality ice cream in delicious flavors and varieties.

REASONS TO BELIEVE
Our lovable bunny, Blu, personifies our playful nature.
Our flavors & varieties are more fun and entertaining than the other guys out there

Our ice cream has been locally sourced in Le Mars, IA for over 80 years.

STRATEGY BLUE BUNNY™ BRAND GUIDELINES 4
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BRAND VOICE

The Blue Bunny voice should reflect our
fun-filled ice cream. It should elicit the
same happy-go-lucky feeling as a scoop

of your favorite flavor.

BRAND VOICE

PERSONALITY ATTRIBUTES
Fun, Clever, Mischievous, Genuine, Sweet,

Modern, Playful

BLUE BUNNY IS...
Delightfully playful
Happy and contagiously enthusiastic

Irresistibly lovable

.. with a mischievous wink and something
up his furry sleeve, all in the spirit of good

fun.

BLUE BUNNY ISN’T
Off the wall, Tricky or Smarty pants, Pesky
or Troublemaking, Overly serious, Saccha-

rine, Hip, Childish

BLUE BUNNY™ BRAND GUIDELINES
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BRAND VOICE

PRINCIPLES

The following principles shape and guide
our tone of voice. So, when writing on be-
half of the Blue Bunny brand, let the fol-
lowing inspire and focus content across
all media platforms. Oh, and please have

fun in doing so. We insist.

1. STAY FRESH - Stay cool/ (but not too
cool) and always know the scoop.

We stay current and up-to-date on cultur-
al trends and events, and we weave these
happenings into communication with our
consumers. We're not hip or supercool.

We’'re just tuned in.

2. BUNNY AROUND - Say things with a
smile and a knowing wink.

We goof around a good deal. Sometimes
we speak tongue-in-cheek. We don’t take
ourselves too seriously. We're delightfully
playful without crossing over into obnox-

ious, offensive, or absurd.

BRAND VOICE

3. KEEP IT REAL - Reach ‘em on a human
level.

We speak with an ease and casualness
that allows our audience to feel at home—
comfortable enough to confess they may
or may not have polished off the last two
Mini Swirls (and there’s nothing wrong with

that).

4. BE SWEET - Sweeten the ice cream
experience.

Everyone’s considered and no one’s left
out. Blue Bunny has a sweet tooth for
generosity and kindness. We're out to

prove that nice guys—and girls—finish first.

5.CUT TO THE CHASE - Be brief, and leave
them wanting more.

The last thing we want to do is get in

the way of people and our ice cream, so
instead, we get to the point. Less is more,
unless we’re talking about scoops of ice

Cream.

6. SCREAM FOR ICE CREAM - £at, sleep,
and dream ice cream.

While other companies jump on the trendy
bandwagon (hello, gelato), we scream for
ice cream. We're ice cream’s biggest fan so
it only makes sense for us to be its self-ap-

pointed spokesperson.

BLUE BUNNY™ BRAND GUIDELINES 7
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BRAND WORLD RECOMMENDATIONS

(s for
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BRAND WORLD RECOMMENDATIONS
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MASTER BRAND MARK RULES: BRAND MARK

“B” (TAIL & EARS)

The alliterative nature of the brand name al-
lowed us the opportunity to consolidate the
two B’s into one. With the addition of rabbit

ears, a tail, and some finessing of the shape

ICE CREAM y ™

of the letter B, we were able to consolidate
the two B’s and the bunny from the old
brand mark into one simple, identifiable and

ownable brand icon that can stand alone.

MASTER BRAND MARK RULES BLUE BUNNY™ BRAND GUIDELINES 13



MASTER BRAND MARK RULES

WITH ICE CREAM:

- Predominantly, the Brand Mark appears in
Process Blue

- The Brand Mark locked up with the word
“icecream is used ONLY on Core PIC “ice

cream” SKUs.

- The proportion and distance of “ice cream”
to “Blue Bunny” should always be constant.

WITHOUT “ICE CREAM™:

The Blue Bunny Brand Mark appears without the word
“ice cream” locked up to it on other offerings like Sweet

IN REVERSE:

When the brand mark falls on a process blue back-
ground, convert it to white

PROCESS
BLUE

ICE CREAM y

PROCESS BLUE

lue

ICE CREAM ™

PROPORATIONAL
SIZE & DISTANCE

Bus
unny

IN BLACK:

THE LOWER RIGHT

The Logo can appear in black or white on merchandise

or one color print jobs

Blue lue
i) J Yunny

TM (TRADEMARK) IS
ALWAYS PRESENT ON

ICE CR ~M ™

DON'’T stretch the brand mark
or distort in any way

ICE CREAM

DON'T modify or change
the proportion of the Blue Bunny:
lce Cream lock up

ICE CREAM

DON'T change the color of the
brand mark in any way



MASTER BRAND MARK RULES

PROCESS BLUE BRAND MARK ON
PASTEL COLOR BACKGROUNDS

Always place the Process Blue Brand Mark llw l“e lue

on white and pastel/lighter color back-

grounds that don’t vibrate with Process lmny lm,ly wmy
blue. ICE CREAM o 1, ICE CREAM o -, ICE CREAM o -,

DON’T PLACE PROCESS BLUE
BRAND MARK ON VIBRATING
COLOR BACKGROUNDS

Never place process blue brand mark on
background colors that vibrate

MASTER BRAND MARK RULES BLUE BUNNY™ BRAND GUIDELINES 15
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PREMIUM ICE CREAM: BRAND MARK

— PROCESS BLUE

Process Blue

ICE CREAM y ™o

— TM (TRADEMARK)

TM is always present in the lower right

BUNNY TRACKS

“ICE CREAM”

Use Blue Bunny Logo with word “ice cream”

locked up to it on all “"Core” SKUs

BLUE BUNNY BRAND MARK SIZE 100%

Blue Bunny brand mark size on Core SKUs
is at 100%

PREMIUM ICE CREAM

MADE WITH

NATURAL

FLAVOR! S

unny

Frozen yogur®
VANILLA BEAN

NO “ICE CREAM”

Remove word “ice cream” on brand mark
lock up on all Frozen Yogurt SKUs

BLUE BUNNY BRAND MARK SIZE 75%

Blue Bunny Brand Mark on Frozen Yogurt
SKUs are 75% of the Blue Bunny brand
mark size on Core SKUs

e *
FAT
FREE e ©
65% . unny \
S om . @
et Froedoun

BROWNIE SUNDAE

4

1.5 QUART (1 420)

NO “ICE CREAM”

Remove word “ice cream” on brand mark
lock-up on all Sweet Freedom SKUs

BLUE BUNNY BRAND MARK SIZE 65%

Blue Bunny Brand Mark on Sweet Freedom
SKUs are 65% of the Blue Bunny brand
mark size on Core SKUs



PREMIUM ICE CREAM: TYPOGRAPHY

NEUTRAFACE 2 DISPLAY NEUTRAFACE 2 DISPLAY

Use as primary typeface on product

name, flavor names, flavor descriptors and A BC D E F123456789o ! @ #$%

primary Back Of Pack romance copy

CORE RHINO 85 BLACK CORE RHINO 85 BLACK
co-orane cal-oute/sescrptore and seas A@BbCcOAEeFfGgHRILJKkLLMmNNOOPpPQq

RrSsTtUuVvWwXxYyzz1234567890!@#$%
NEUTRA TEXT (DEMI) Neutra Text (Demi)

Use as typeface on secondary Back Of Pack AaBchDdEeFngHh||JJKkL|MmNnOoprq
omeneeeey RrSsTtUuVvWwXxYyZz1234567890!@#$%

PREMIUM ICE CREAM



PREMIUM ICE CREAM: TYPOGRAPHY

TYPE SIZE a .

Flavor name appears in 2 consistent sizes
across the system determined by length of
ICE CREAMy

name. One for short; one for long. *
BUNNY TRACKS

TYPE COLOR

Flavor Name (short)

1

Flavor name should match ice cream color.

FLAVOR DESCRIPTOR

. ) . ) Flavor Descriptor
* Flavor descriptor is a consistent type size
across all SKUs

» Flavor descriptor color is based on inclusions; if
there are no inclusions, then they are based on
ice cream color or flavor propping if present.

.‘ ‘
R,

CHERRY pjckiN' cHOCOLATE

BULLET POINTS

Bullet points are to be used in between
ingredients in flavor descriptors that share

a line; to to hang off ends of lines. Flavor Name (long)

DISCLAIMER
System and reference image is based on
files released by Pearlfisher. The type size

Flavor Descriptor
& setting have been modified in ‘roll-out’

SKUs. Please reference Shawck Files

PREMIUM ICE CREAM



PREMIUM ICE CREAM: SEALS

1 THE - MADE WITH -
/2 FAT FAT =
/5 FEWER caonics F R E E FLAVORS

TIER 1 SEAL BETTER-FOR-YOU SEALS

Use on Tier 1 PIC SKUs to help

Use better-for-you Seals to call attention to claim
separate from Tier 2 PIC SKUs

e Y
£

unny

sWeet Freedo™ s 2

SUGAR ADDED ICE CREA™

’475 WQEt F reed° ) et o

NO SUGAR ADDED \€

- Frozen yogurt

VANILLA BEAN

TOP LEFT (LOCATION OF SEAL)

All seals should fall on the top left of the tub

PREMIUM ICE CREAM



PREMIUM ICE CREAM: SEALS

SEASONAL ICONS

Seasonal SKUs have an illustrated
seasonal icon on right of the Label.

Never placed on the left so that it doesn’t
interact with other seals on pack

Seasonal Icons are always in the
AFL07(130) brand blue color.

LIMITED EDITION SPOON

“Limited Edition” SKUs are represented
with an illustrated blue spoon on the right
of the pack.

Never placed on the left so that it doesn’t
interact with other seals on pack

Limited Edition Icons are always in the
brand blue color.

PREMIUM ICE CREAM



PREMIUM ICE CREAM: ILLUSTRATION

ILLUSTRATION STYLE @
All SKUs must maintain the same illustration :

style (@animated, pixar-like graphics).

FLAVOR COLORS

* lce cream should always be lighter (using
pastel, pale colors) than the bowl.

L 4
é
wh&
]
d
™
| -

* Bowl color is pulled from color in the
inclusion illustration, always a bolder, darker
color in order to compliment the ice cream
color and increase shop-ability by flavor.
Each ice cream flavor is assigned a unique
bowl color.

PREMIUM ICE CREAM



PREMIUM ICE CREAM: INCLUSION ILLUSTRATIONS

INCLUSION GRID

Inclusions (ingredients) always follow an identical grid for layout and placement
around the Brand Mark, excepting SKU’s with no inclusions.

SINGLE INCLUSION

Inclusion is always propped on far right
of label illustration. )'

MULTIPLE INCLUSIONS
Inclusions are always propped in identical
positions whenever possible, following the
grid illustrated to the right.

\7 —
BUNNY TRACKS

PREMIUM ICE CREAM



PREMIUM ICE CREAM: BRAND MARK/TYPE PLACEMENT

ALL SKUS

* There should always be a clear space in the
illustration to accomodate the Brand Mark
on the ice cream, as well as product identity
information on the bowl.

* Inclusions (single and multiple) are positioned
in the same place to create an identical clear
space across all SKUs.

SWIRL FLAVORS

» Specifically on flavors with Swirls on multiple
ice cream bases (like Neapolitan & Coco
Mango), no edge of any color should split
the brand mark.

e Flavor colors must be similar in value (light/

pastel) to ensure appropriate contrast with
the brand mark.

PREMIUM ICE CREAM

-

- 8y

VANILLA SALTED CARAMEL

VELVETY VANILLA ICE CREAM
PERFECTLY PLAIN AND SIMPLE
OH SO SMOOTH

NEAPOLITAN COCO MANGO

VANILLA ICE CREAM COCONUT ICE CREAM
CHOCOLATE ICE CREAM MANGO SORBET SWIRLS
STRAWBERRY ICE CREAM TROPICAL CHILL FACTOR

ARTIFICIAL FLAVOR ADDED

1.5 QUART (1.420)



PREMIUM ICE CREAM: ALL PANEL & LAYOUTS

ALL PANEL

Use all panel layout as formula to extend
to all 46 FL OZ PIC

DISCLAIMER
System and reference image is based on
files released by Pearlfisher. Back of back

has been modified in ‘roll-out’” SKUs.
Please reference Shawck Files

LIDS

All lids are an extension of the FOP
Inclusions (ingredients) always follow an
identical grid for layout and placement
around the Brand Mark, excepting SKUs
with no inclusions

INCLUSION PLACEMENT

Lorem ipsum dolor sit amet, consectetur

adipiscing elit. Pellentesque faucibus ex erat,

placerat elementum massa vulputate vel.

PREMIUM ICE CREAM

. — INGREDIENTS: Sk ik, Pojietose S
Y Nutrition Facts| 5osrsofimnsmions, .,
Serving Size 1/2 cuy D\“E! Di ", Guar Gum, ol
‘ lue ServgsPorContane 14 \mmmmnsmm ostone oz m\l;nMPawh
e e e
CCCCCCCC N —m—

° WHAT YOUSEE  |“ma% o
1 15 WHAT YOU'LL LOVE | m
ICE CREAM yw

BUNNY TRACKS

FPO 100%

TRUNCATED

ium 1807

Total Carbohyarate 209
Dietary Fioer 59
Sugarsbg stk =

EARS & YE4pg

e Matstowa: B dle

0% KEEP FROZEN Singe 1913
D

000000-00/15

FRONT OF PACK

BACK OF PACK

@ ®

2 Pue oS (2 Bw, S lue

eedortt e

1 "° SUGAR ADDED ICE creatt
BUNNY TRACKS NEAPOLITAN

o s s

AGRLOL(38) CLUTE) LU

Bu'ie' < lue

I F"OZen Yogurt , 4 — |cscnnnyy. .’A
& * VANILLA BEAN . VANILLA

T S v i

LLUT) LU

No inclusions; single flavor propping instead

L5 LS TIPS, . COPOMTON A WELS AR O
st



PREMIUM ICE CREAM: ROMANCE COPY

Copy block

ROMANCE COPY

Copy block is always centered under the
brand mark. The copy is set playfully, with
letters angled, words emphasized, and blocks
of copy swerved or titled in order to empha-

=a= INGREDIENTS: Skim Milk, Polydextrose, Sorbitol, Maftodextrin,
Nutﬂtlon Facts Contains 2% or less of Grade A Whey, Carob Bean Gum, Cellulose Gum, Mono
Serving Size 1/2 cup (719) & Diglycerides*, Guar Gum, Food Starch-Modified, Polysorbate 80, Carrageenan,
Servings Per Container 14 Vanilla Extract, Vanillin, Sucralose, Acesufame Potassium, Vitamin A Palmitate,
Contains 2% o less of Grade A Whey, Carob Bean Gum, Cellulose Gum, Mono Caram
Color, Annatto (for color). ALLERGEN INFORMATION: Contains Milk

MFD. BY WELLS ENTERPRISES, INC., AN IOWA CORPORATION, D/B/A WELLS DAIRY, INC.

Amount Per Serving
Calories 80 Calories from Fat 0
———

% Daily Value* | | E MARS, IOWA 51031 - U.S.A. 1-800-331-0830 * bluebunny.com

size particular words or phrases. ToiFatog 0% Lorem s door st et consitturapcing s
SalratedFatog 0% o eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut
|| —] ‘ad minim veniam, quis nostrud exercitation ullamco laboris nisi

IS WHAT YOU'LL LOVE TransFatly | — aliquip ex ea commodo consequat. Duis aute irure dolor in

So grab a spoon, dig in and Cholesterol 0Omg repre(r:‘engem lx valumtate velit e'sse ng\\g; dolore 3: lugiah I
™ a pariatur. Excepteur sint occaecat cupidatat non proident, sur
When the Wells logo should appear on Blue N s felr tyourse({- | g i i i e okt 0 A
rom our family to yours, the most | Pota: < PATENT PENDING
Tatal Carhobvdrate 200 79 o
Total Carbohydrate 20g H X
Bunny products, arch and center the copy _ FUN-FILLED i i S 20" 3 LA ST NGO
ice cream in the world is made {Dietary Fiber; S0 M 20 E

(EARS & YE4p

. Si 6g
above the logo. Copy below the logo should [Eiarsrowa: S A == «\1%“
. Protein 49 7% o
I
also be centered and curve slightly upwards SN (GEPFROZEN ey d
|\L<e a Sm\le Calcium 15% Iron 0% D

“Percent Daily Values (V) are
based on a 2,000 calorie diet 000000-00/15

-

)

DISCLAIMER
System and reference image is based on
files released by Pearlfisher. Back of back

has been modified in ‘roll-out’” SKUs.
Please reference Shawck Files

L Wells Logo

PREMIUM ICE CREAM



PREMIUM ICE CREAM: COLOR SYSTEM

Complete color system break down
for existing PIC SKU

FLAVOR NAME

Banana Split
ICE CREAM BOWL DESCRIPTOR
PANTONE
CMYK CMYK
4C 0/0/40/0 4C 5/96/80/22 4C 0/76/65/0

FLAVOR DESCRIPTOR GOES HERE
FLAVOR DESCRIPTOR GOES HERE
FLAVOR DESCRIPTOR GOES HERE

Caramel Cake

ICE CREAM BOWL DESCRIPTOR

PANTONE
CMYK CMYK

4C1/3/1410  4C 0/24/67/0 4G 7/67/98/23

PREMIUM ICE CREAM

FLAVOR NAME

Birthday Cake

ICE CREAM  ICE CREAM BOWL DESCRIPTOR
PANTONE
cMYK cMYK cMYK

4000770 403404000 4C60/0/1470 4C 48/96/0/0

FLAVOR NAME

Caramel Praline

ICE CREAM BOWL DESCRIPTOR
PANTONE

cMYK cMYK

4C13N410  4C8i70/95/5 4G 0/67/70/60

FLAVOR NAME

Butter Pecan

ICE CREAM BOWL DESCRIPTOR
PANTONE

e o

4C0/11/40/0  4C 0/76/87/35 4C 2/58/96/10

FLAYOR NAME

Caramel Toffee

ICE CREAM BOWL DESCRIPTOR

PANTONE
o

AC134I0 4G 12/62/100/0 4C 0/67/70/60

cMYK




PREMIUM ICE CREAM: COLOR SYSTEM

ADDITIONAL PIC SKUS

Color system break down

>

'3

FLAVOR NAME FLAVOR NAME FLAVOR NAME

Cherry Cheesecake Cherry Vanilla Chocolate Vanilla Swirl
ICE CREAM BOWL DESCRIPTOR ICE CREAM BOWL DESCRIPTOR ICE CREAM ICE CREAM BOWL DESCRIPTOR
PANTONE PANTONE PANTONE
CMYK CMYK CMYK CMYK CMYK CMYK CMYK
4C 0/0/7/0 4C 0/97/85/0 4C 21/93/88/50 4C 0/8/6/0 4C 19/100/84/27 4C 30/85/59/70 4C 0/0/7/0 4C 16/34/52/2  4C 25/75/83/47 4C 11/46/64/30

FLAVOR NAME FLAVOR NAME

Chunky Choc Chip Cookies and Cream Mint Choc Chip

ICE CREAM BOWL DESCRIPTOR ICE CREAM BOWL DESCRIPTOR ICE CREAM BOWL DESCRIPTOR

PANTONE PANTONE PANTONE
CMYK CMYK 613 CMYK cMYK cMYK cMYK T610
ACON/TI0  4C20/72/72/55 4C 21747/46/0 4C0/2/210 4G 42/72/75/35 4C 35/50/49/0 4C18/0/17/0  4C 0/70/70/60 4C 21/47/46/0

PREMIUM ICE CREAM



PREMIUM ICE CREAM: COLOR SYSTEM

ADDITIONAL PIC SKUS

Color system break down

FLAVOR NAME FLAYOR NAME FLAYOR NAME

Mocha Choc Chip Pistachio Aimond Red Velvet

ICE CREAM BOWL DESCRIPTOR ICE CREAM BOWL DESCRIPTOR ICE CREAM  ICE CREAM BOWL DESCRIPTOR
PANTONE PANTONE PANTONE
CMYK CMYK CMYK cMYK cMYK cMYK cMYK

4C3/24/46/0  4C 32/68/75/40 40 14/48/53/26 4C32/0/25/0  4C 20/80/100/20 40 0/39/51/0 4C0/8/6/0  4C0J75/55/4  4C 25/100/87/23 40 3/91/86/12

FLAVOR NAME

FLAVOR DESCRIPTOR GOES HERE
FLAVOR DESCRIPTOR GOES HERE
FLAYOR DESCRIPTOR GOES HERE

Rocky Road Strawberry Banana Toasted AlImond Fudge

ICE CREAM BOWL

cMYK cMYK

DESCRIPTOR ICE CREAM  ICE CREAM BOWL DESCRIPTOR ICE CREAM BOWL DESCRIPTOR

PANTONE PANTONE
o o bl 101

PANTONE
7578

4G 16/34/52/0 4G 35/82100/65 4C 11/68/95/25 4C0/0/35/0 4G 0/20/8/0 4 0/97/85/18 40 0/58113/0 4C16/34/52/0  4C 20/75/94/42 40 0/39/51/0

PREMIUM ICE CREAM



PREMIUM ICE CREAM: COLOR SYSTEM

ADDITIONAL PIC SKUS

Color system break down

4

FLAVOR NAME FLAYOR NAME

FLAVOR DESCRIPTOR GOES HERE
FLAVOR DESCRIPTOR GOES HERE
FLAVOR DESCRIPTOR GOES HERE

Vanilla Home Made White Mint Chocolate Chunk SuperFudgeBrownie

ICE CREAM BOWL DESCRIPTOR ICE CREAM BOWL DESCRIPTOR ICE CREAM BOWL DESCRIPTOR

PANTONE PANTONE PANTONE
cMYK cMYK 1565 cMYK cMYK b cMYK CMYK 002

4C0/3/20/0 4G 5/90/100/0 40 0/39/51/0 4000770 4C100/53/72/0 4G 2174714610 4C13/38/53/12  4C 20/78/65/55 4C 11/68/95/25

Chocolate

ICE CREAM BOWL DESCRIPTOR

cMYK cMYK

PANTONE
7602
4C13/38/53/12 4G 777100120116 46 11/68/95/25

PREMIUM ICE CREAM
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NOVELTIES: BRAND MARK

PANTONE 9064 LOGO ON
PROCESS BLUE BACKGROUND

Use reversed Blue Bunny Logo without word
“ice cream” locked up to it. The logo always
falls on a process blue background.

: Center Point

CENTRAL POINT & FIXED DISTANCE
OF LOGO TO THE CURVED BAND

Logo should always be aligned to the central
point of the curved flavor band and should
maintain a fixed, proportional distance to it.

Fixed
proportional
Distance

VANILLA

MINI SWIRL§

ARTIFICIAL FAVOR ADDED

8- 2.25 FL OZ (65 mL) EACH-18 FL OZ (532 mL)  REDUCED FETICE ChEAM

BLUE BUNNY™ BRAND GUIDELINES 32



NOVELTIES: TYPOGRAPHY

NEUTRAFACE 2 DISPLAY

Use as primary typeface on product
name, flavor names, flavor descriptors and
primary Back Of Pack romance copy

NEUTRAFACE 2 DISPLAY
ABCDEF1234567890!@#%$%

PRODUCT NAME

The product name is always set playfully,
with each letter angled differently. Tip:
Use the “touch type tool” inillustrator to
set the type as described.

ILLUSTRATION CALL OUTS

The back-of-back illustration call outs
are always set playfully, with each letter
angled differently.

VANILLA

AT THE BO
L FLAVOR ADDED

A
8- 2.25 FL OZ (65 mL) EACH-18 FL OZ (337 mL)  REDUCED FATICE CREAM

Product Name

Bus,

MINISWIRLS

szRLycuEI

MM
W z SOFT SwIRLED
FROZEN ICE cpeam

NC
WAFFLE c‘:‘NYE
FROM OUR FAMILY TO YOURS,
THE MOST FUN-FILLED
ICE CREAM IN THE WORLD
IS MADE IN LE MARS, IOWA
PSsT
HIDDEN

TREASURE 2}

BOP illustration callouts

BLUE BUNNY™ BRAND GUIDELINES 33



NOVELTIES: PHOTOGRAPHY

PRODUCT

All product should be shot with the same
lighting and top down. Shadows and light
should be natural, soft and not harsh.

CLUSTERS

All Novelties have flavor/ingredient clusters
to support the product photography

Cluster

BLUE BUNNY™ BRAND GUIDELINES 34



NOVELTIES: PHOTOGRAPHY

All images are a combination of retouched ' 7
photography and 3D rendering.

BEFORE

Especially maintain consistency in angle
and position withing product lines.

BLUE BUNNY™ BRAND GUIDELINES 35



NOVELTIES: ROMANCE COPY

PRODUCT NAME & PRIMARY COPY:

The product name and primary copy are
always set playfully, with each letter angled
differently and certain words enlarged and
bolded for added emphasis. The primary
copy should always be in the yellow tone
seen on this page.

PRODUCT NAME &
ILLUSTRATION CALL OUTS

There should consistently be 3-4 callouts
accompanying each product illustration. An
arrow points to the part of the ice cream the
copy is referring to. The copy is set playfully,
with letters angled, words emphasized, and
blocks of copy swerved or titled. Tip: Use
the “touch type tool” in illustrator to set the
type as described.

BLU KNOWS BEST

The “Blu Knows Best” lockup will be consis-
tent across all packs. There will always be one
key word within each copy block that is big-
ger and bolder with angled letters for added
oomph.

Primary Co
Product Name J oY

Bus,

MINISWIRLS

SWIRLy o

MM
MMM Sorr swirLeD
FROZENICE cppam

cruneY

N

NAEFIE S(’:NYE

FROM OUR FAMILY TO YC URS,

THE MOST FUN-FILLED

ICE CREAM IN THE WORLD
IS MADE IN LE MARS, IOWA

PSsT
HIDDEW

TREASURE 2}

(EARS & YEqp o
T BUNNY

SINCE19V®

wiTtH :E y
W

W 1CE CREAM

FROM OUR FAMILY To YoURS,
THE MOST FUN-FILLED
L
e |CE CREAM IN THE WORLD
LAST BITE IS MADE IN LE MARS, IOWA

5
fe
i {ioke G Clmicenii

T ARG AR AT
TN & PAMTATE. COATNG

—
s, KEEPFROZEN @D reCTCLLE
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NOVELTIES: ALL PANEL & LAYOUTS

The Novelties portfolio has 3 master layouts - 1 product shot layouts Use all panel layouts as a formula to extend to all Novelties SKUs. Ensuring
(for regular size cones etc.), 2 product shot layouts (for sandwiches product photography on Front Panel and “Blu-Print” on the back.

and bars) and 3 product shot layouts (for minis).

1 PRODUCT SHOT LAYOUT 2 PRODUCT SHOT LAYOUT 3 PRODUCT SHOT LAYOUT
(Regular size cones etc.) (Sandwiches and bars) (Minis)

unsvaus

YMOI‘SUYW TTNI FAVWSI
QTHOM FHL NI WVIHD 321
a37114-NN3 1SOW 3IHL
‘SUNOA OL K1IWY4 41O WOM3

YMOI‘SUVW TTNI ZQYW SI
GRIOM FHL NI WVIUD 301
A37714-NN3 LSOW 3HL

AHINREY

R 1s39

230 y3z0us
S
< S AR

1303 4,0 s

STYIMS I

"
Bus,

VANILLA

MINISWIRLS

GET THE
PLAY-sv-PLAY
ON ALL THINGS

VMOI ‘SHYW TINI VW S|
QTHOM FHL NI WV3HD 301

A37713-Nnd 1SOWIHL — \
“SUNOA OL K1INYA HNO WOMA abvusae \
¥NOA NYHL

4 SBHQIMONV

;
L;g;u;d e

GET THE CARAMEL LOVERS

PLAY-sv-PLAY

S CONES

GET THE VANILLA

PLAY-gY-PLA

e MINISWIRLS

8-225FL 026 mL) EACK-1B FLOZ(B32mL)  Aeouce i A

VANILLA

MINISWIRLS

CARAMEL LOVERS

CONES
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NOVELTIES: ALL PANEL & LAYOUTS

HOW TO ADAPT BAND
FOR DIFFERENT LAYOUTS

This same shape is used for all panels
across all SKUs

Do not change or adjust arch angle!

Scale to fit width of FOP

Same curve can be used for BOP and TOP

DO NOT CHANGE OR ADJUST THIS ARCH

EXTEND THIS END ONLY

BLUE BUNNY™ BRAND GUIDELINES
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NOVELTIES: COLOR SYSTEM

Complete color system break down
for existing Novelties SKUs

THINGAMABOP THINGAMABOP

BIRTHDAY PARTY

Bus

DESCRIPTOR

CHOCOLATE

ume

lue

THINGAMABOP

COOKIES ‘N CREAM

DESCRIPTOR
THINGAMABOP

DESCRIPTOR
THINGAMABOP

THINGAMABOP

NEAPOLITAN

m2e
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C-STORE: BRAND MARK

WHITE LOGO ON PROCESS
BLUE BACKGROUND

Use reversed Blue Bunny Logo without word
“ice cream” locked up to it. The logo always
falls on a process blue background.

CENTRAL POINT & FIXED
DISTANCE TO THE CURVED BAND

Brand mark should always be aligned to the
central point of the curved flavor band and
while it can change in size to fit the layout,
it should always maintain a fixed distance
to the band.

C-STORE

Process Blue

White

Center Point :

Center Point :

Fixed

Fixed
|1 Proportional
Distance

SANDWICH

[| QAN ILLA FLAVORED REDUCED FAT
ICE CREAM IN A SUGAR CONE DIPPED

IN CHOCOLATY COATING TOPEED
WITH PEANUTS AND CONE PIECES

| ARTIFCIAL LAVOR ADDED
| * REDUCED FATICE CREAW 2%

A3FLOZ(127 mL)




C-STORE: TYPOGRAPHY

Use as primary typeface on product NEUTRAFACE 2 DISPLAY

name, flavor names, flavor descriptors

and primary Back Of Pack romance copy. ABCDEF1234567890!@#$%

4.3 oz Big Dipper 4.6 oz Vanilla Cone

PRODUCT NAME

The product name is always set playfully,
with each letter angled differently.

Tip: Use the “touch type tool” in illustra-
tor to set the type as described.

There will be instances where the SKU

leads with the flavor name and has no

Product name (see images on the right
for reference).

VANILLA

DIPPER
VANILLA
CONE

'VANILLA REDUCED FAT ICE CREAM IN A
SUGAR CONE DIPPED IN CHOCOLATE
FLAVORED COATING TOPPED WITH
PPEANUTS AND CONE PIECES

ATIFCIALFLAVORSADDED 1G5 CREA PAT A e

D
30% FRO! 1] E
(]

ARTIFICIAL FLAVORS ADDED IS CHEN P SEE REDUCED FATICE CREAM 28 Sotn Sre niamian
R

DUCED 30% FROM

| REDUCED FATICE CREAM "0 05 e oy et
L3FL0Z(12mL)
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C-STORE: PHOTOGRAPHY

All products should be shot with the same
lighting and top down. Shadows and light
should be natural, soft and not harsh.

C-STORE



C-STORE: PHOTOGRAPHY

All images are a combination of retouched
photography and 3D Rendering

BEFORE

Especially maintain consistency in angle
and position within product lines.

C-STORE



C-STORE: ALL PANEL & LAYOUTS

C-STORE HOLDING SHAPE
(UNCROPPED NOVELTIES HOLDING SHAPE]

The C-Store curved flavor band is identical to
that of Novelties, but extended in cases where
more of the band is revealed.

There is a horizontal and vertical layout. Use i —————

Nutrition Facts MAEACTIRED NAACLTY T FROGESSCS AL TS WELWTS TGS,
these |ayOUtS as a formula to extend to all Serving Sz | bar (859) CASHENS, PEGAYS, WALNUTS ALHONDS ERNUTS, PNE NUTS GOGON
C-Store SKUs.

A,

CARS & YEAp
N IHBUNNY g8
SiNcE 1913

Servings Per Container 1 D
— $ ©
(EARS & YE4po

We\lsEnlerpnses s committed to providing the «\1\4 BUNNY Eqpg.
s posie, We velcoms your 7
S CAT s LT B 15 Uf\t/fl
Som GST at 1-600-331-0630. Vi s a pluebunnycom SINGE 1913

W

0000000-00/00

et Oay Valos re s on a2
o Yoy Gty Vs oy o mvnu
2000

1D, CONTAINS ~ ALLERGEN INFORMATION: MAY CONTAN HILK PEANUTS.

INGREDIENTS: REDUCED FAT ICE CREAM: MILK, SKIM MLK, CREAM, SUGAR,
CDRM SVR\IP WN[V BU"ERM\\.K STMWBERN\Es CONTAINS 1% OR LESS
WITH PEANUTS AND CONE PIECES | JALLA BETRACT, NATURAL
St A S e Gt

05 Cub CAAGEEn, £ LOR, CITRIC AGI
ARTIFICIAL FLAVOR ADDED '“"’“"‘"""’"""‘ MALIC AGID, ITAMIN A PALWTATE, WAFERS: WHEAT FLOUR SUGAR, PALW
OIL, COCOA, DEXTROSE, CARAMEL COLOR, CORN FLOUR, CORN SVRUP FOOD

FEDULEDFAT I CREAN _"*,,z';".u“"..:z:;m“ i e SR . b A A S A S5

O TTYImRTYl  ALLERGEN INFORMATION: CONTAINS MILK, SOY, WHEAT

B30z (127 mL) i

VERITCAL LAYOUT (BIG DIPPER) HORIZONTAL LAYOUT (BIG SANDWICH)
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C-STORE: COLOR SYSTEM

Complete color system break down
for existing C-Store SKUs

BARS
Bis, | B B
BIG BIG
THINGAMA THINGAMA
PLACEHOLD PLACEHOLD

nnnnnnnnnnnnnnnnnnn
nnnnnnnnnnnnnnnnnnn

. . Cookies & Cream . . NuttNBetter . .
[P [P ] (o] [m] [ee) (][] ]

Bus,

PLACEHOLD

lue

BIG BIG
THINGAMA THING AMA
PLACEHOLD PLACEHOLD

nnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnn
nnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnn

Homemade Vanilla . Strawberry Shortcake . Turtle . .
s N (] [ ] il sl

BIG
THING AMA
PLACEHOLD

RE

PLACEHOLD

Caramel Cashew . . . Chocolate Raspberry . . Hot Fudge . . .
(][] ] [P [ ] (o] [] ]

C-STORE

CONES

Bus,

Bus,

BIG
THINGAMA
PLACEHOLD PLACEHOLD

sssssssssssssssssss
nnnnnnnnnnnnnnnnnnn

. . Cookies & Cream . .
[ [ ] (o] [ ]

Bus, | Bus,

BIG BIG
THINGAMA THINGAMA
PLACEHOLD PLACEHOLD

DESCRIP

Chocolate Lovers

zzzzzzzzzzzzzzzzzzz
:::::::::::::::::::

HERE
. ventla .
[ N =] [ [

Bus, | Bis,

PLACEHOLD PLACEHOLD

. . Yantla Broumie . .
(] [ ] (][] [

DESCRIP

Strawberry Burst

Bunny Tracks



C-STORE: COLOR SYSTEM

ADDITIONAL C-STORE SKUS

Color system break down

SANDWICHES FUNWICH

Bus,

B ”

BIG BIG BIG BIG
THINGAMA THINGAMA THINGAMA THINGAMA
PLAC

BIG
THING AMA

DESC ERE
DESC ERE

Big Vanilla III !!! !!!

Elesle

BIG BIG BIG BIG
THING AMA THING AMA THING AMA THINGAMA
PLACEHOLD PLACEHOLD PLACEHOLD

nnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnn
nnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnn

o
Big Bopper . . Chips Galore . . Cookies & Cream . . Neapolitan
=) ] o) =] [ P [

BIG
THINGAMA
PLACEHOLD

nnnnnnnnnnnnnnnnnnn
nnnnnnnnnnnnnnnnnnn

. venta .
el sl
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